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Ashworth, Laurence, Ethan Pancer, and Martin Pyle (2010), “Dominance and the Appeal of Violent  
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Peter Darke, Laurence Ashworth, and Robin Ritchie (2007), “The Good, the Bad, and the Ugly: Firm 
Reputation, Advertising Correction, and Consumer Defensiveness,” in Advances in Consumer Research, 
vol. 34, eds. Gavan Fitzsimons and Vicki Morwitz, Duluth, MN: Association for Consumer Research, 326-
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Main, Kelley and Laurence Ashworth (2006), “The Ultimate Service Failure: An Investigation of Consumer 
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paper presented at Society for Consumer Psychology Winter Conference, New Orleans, LA. 
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Ashworth, Laurence, Peter Darke, Lindsay McShane, and Tiffany Vu (2014), “To Trade or Not to Trade: 
The Role of Trading Motivation in the Endowment Effect,” faculty speaker series, Queen’s School of 
Business, Queen’s University, Canada. 
 
Ashworth, Laurence, Peter Darke, Lindsay McShane, and Tiffany Vu (2013), “Buying, Selling, and the 
Endowment Effect,” invited presentation, College of Business and Economics, University of Guelph, 
Canada. 
 
Ashworth, Laurence and Lindsay McShane (2013), “It’s Not Business, It’s Personal: Threat and Emotion 
in Fairness Judgments,” invited presentation, Schulich School of Business, York University, Canada. 
 
Ashworth, Laurence, Lindsay McShane, and Tiffany Vu (2013), “Trading Motivation and the Endowment 
Effect,” Annual Ivey Symposium on Consumer Behaviour, Ivey School of Business, University of Western 
Ontario, Canada. 
 
Pancer, Ethan, Laurence Ashworth, and Martin Pyle (2010), “I Came, I Saw, I Conquered: The Role of 
Dominance in the Appeal of Violent Media Depictions,” invited presentation at the 3rd Consumer 
Behaviour Winter Research Camp, Ivey School of Business, University of Western Ontario, Canada. 
 
Ashworth, Laurence and Margaret Matear (2009), “Standing Out Like a Sore Thumb: Inaccurate 
Impressions Drive Product Evaluations,” invited presentation at the 2nd Consumer Behaviour Winter 
Research Camp, Ivey School of Business, University of Western Ontario, Canada. 
 
Ashworth, Laurence (2008), “Advertising Deception, Correction, and Defensive Consumers,” invited 
presentation at the Law, Economics, and Public Policy Workshop, Queen’s University, Canada. 
 
Ashworth, Laurence, Matthew Thomson and Peter Dacin (2007), “Attached Consumers: Assessing 
Relationship Strength as an Indicator of Brand Equity,” invited presentation at the 1st International 
Workshop on Attachment Research in Marketing, Innsbruck, Austria. 
 
Dacin, Peter, Laurence Ashworth and Matthew Thomson (2007), “Attachment as a Brand Building Block: 
Do Strong Relationships Matter?” invited presentation at the Advertising and Consumer Psychology 
Conference, June 9, Santa Monica, California. 
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Cases 

Ashworth, Laurence (2010), “The Tea Room,” Queen’s School of Business Case. 
 
Selected Awards and Honors: 

2019 Distinguished Faculty Fellow, Marketing 
2018 SSHRC, $44,532, “It’s Not Just Business, It’s Personal: Identity Threats and Price Fairness 

Judgments,” with Lindsay McShane. 
2018 Financial Planning Foundation Grant, $33,070, “Identifying and Removing the 

Psychological and Information Barriers to Online Investment Advice,” with Lynnette 
Purda. 

2012 SSHRC, $52,460, “How Does This Make Me Look? The Basis and Accuracy of Beliefs 
about Observers’ Reactions to Product Usage” 

2011 Commerce ’83 Fellow in Marketing 
2010 Faculty Fellowship 
2009 Research Achievement Award, Queen’s Business School 
2007 New Researcher Achievement Award, Queen’s Business School 
2007 SSHRC, $51,000, “Understanding Consumer Judgments of Fairness” 
2006 Queen’s School of Business Research Award, $5,000 
2006 Queen’s University Research Award, $5,000 
2005 D.I. McLeod Research Assistantship 
2004 D.I. McLeod Research Assistantship 
2003 D.I. McLeod Research Assistantship 
2002 Jean MacDonald Graduate Fellowship 
2001 Fellow, AMA-Sheth Doctoral Consortium  
2000-2 Izaak Walton Killam Predoctoral Fellowship 
1999 St. John's College Sir Quo-Wei Lee Fellowship 
1998 University Graduate Fellowship 
 

Professional Associations: 

Association for Consumer Research 
Society of Consumer Psychology 
American Marketing Association 
America Psychological Association 
 

Courses Taught: 

Advanced Experimental Methods in Marketing, Ph.D. Course, Queen’s University, Bayreuth 
University 
Consumer Behaviour, Ph.D. Seminar, Queen’s University 
Consumer-Focused Marketing, MBA Course, Queen’s University 
Consumer Behaviour, Queen’s University and University of British Columbia 
Principles of Marketing I and II, Queen’s University 
 

Ad-Hoc Reviewing: 
 
Canadian Journal of Administrative Sciences 
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European Journal of Marketing 
Journal of the Association of Consumer Research 
Journal of Business Ethics 
Journal of Consumer Psychology 
Journal of Consumer Research 
Journal of Human Resource Management 
Journal of Marketing 
Journal of Marketing Research 
Journal of Product Innovation Management 
Journal of Retailing (2020 Editorial review board member) 
Journal of Retailing and Consumer Services 
Marketing Letters 
Organizational Behavior and Human Decision Processes 
Personality and Social Psychology Bulletin 
Tourism Management 
 
Academy of Marketing Science Conference 
American Marketing Association Summer and Winter Conferences 
Association of Consumer Research Conference (2021 Program committee member) 
Australia and New Zealand Marketing Academy Conference 
Marketing and Public Policy Conference 
Society of Consumer Psychology Conference 
 

Conference Involvement: 
 

2021  Program committee, Association for Consumer Research Conference, Seattle 
2014-2019  Senior Network Leader, Council for Chief Marketing Executives, Conference 

Board of Canada 
2017  Co-chair, Southern Ontario Behavioural Decision Research Conference 
2013  Co-chair, Consumer Well-Being Conference, Queen’s University 
2011-2012  Co-chair, Conference of Moral and Ethical Issues in Consumer Decision Making, 

Queen’s University   
 

University Service: 
 
2020-present Marketing Area Group Coordinator 
2018-present Vice-Chair, General Research Ethics Board 
2004-present Chair, Research Pool 
2016-2022  Chair, Marketing Comprehensive Examinations Committee 
2020-2021  Research Excellence Committee 
2018-2019  Renewal, Tenure, and Promotion Committee 
2014-2018  General Research Ethics Board 
2016-2017  Graduate Academic Committee 
2015-2016  Graduate Academic Committee 
2014-2015  Renewal, Tenure, and Promotion Committee 
2013-2014  Graduate Academic Committee 
2011-2012  Research Excellence Committee 
2010-2011  Unit Research Ethics Board 
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2007-2008  Appointments Committee 
2007-2008  Research Committee 
2006-2007  Renewal, Tenure and Promotion Committee 
2005-2006  Graduate Academic Committee 
2004-2005  Research Committee 

 
Graduate Student Involvement: 

 
Supervisor, Aybike Mutluoglu (Ph.D.) (current) 
Supervisor, Suzanne Rath (Ph.D.) (defended 2019) 
Supervisor, Sean Burford (M.Sc.) (defended 2019) 
Supervisor, Stephan Carney (M.Sc.) (defended 2018) 
Supervisor, Matthew Philp (Ph.D.) (defended 2016) 
Supervisor, Jennah Kerman (M.Sc.) (defended 2016) 
Supervisor, KB Koo (M.Sc.) (defended 2015) 
Supervisor, Brianne Wheeler (M.Sc.) (defended 2015) 
Supervisor, Cheryl Mihalin (M.Sc.) (defended 2014) 
Supervisor, Ethan Pancer (Ph.D.) (defended 2013) 
Supervisor, Lindsay McShane (Ph.D.) (defended 2012) 
Supervisor, Matthew Philp (M.Sc.) (defended 2012) 
Supervisor, Christopher Ling (M.Sc.) (defended 2012) 
Supervisor, Tiffany Vu (M.Sc.) (defended 2012) 
Co-supervisor, Na Xiao (Ph.D.) (defended 2010) 
Supervisor, Michael Haslett (M.Sc.) (defended 2008) 
Supervisor, Ethan Pancer (M.Sc.) (defended 2008) 
Supervisor, Jodie Whelan (Directed Studies Course) (graduated 2008) 
 
Committee, Joel Mohr (Ph.D., Marketing) (defended 2022) 
Committee, Kimberley Mosher (Ph.D., Marketing) (defended 2018) 
Committee, Yi Zou (Ph.D., MIS) (defended 2016) 
Committee, Paola Gonzalez (Ph.D., MIS) (defended 2015) 
Committee, Margaret Matear (Ph.D., Marketing) (defended 2014) 
Committee, Jennifer Robertson (Ph.D., OB) (defended 2014) 
Committee, Martin Pyle (Ph.D., Marketing) (defended 2013) 
Committee, Maureen Bourassa (Ph.D., Marketing) (defended 2009) 
Committee, Minette Sandy Hershcovis (Ph.D., OB) (defended 2006) 
 
Internal examiner, Anh Andrew Nguyen (Ph.D.), Psychology, Queen’s (defended 2021) 
Internal examiner, Minqian Charlie Shen, (M.Sc.), Psychology, Queen’s (defended 2020) 
Internal examiner, Katie Lawrence (M.Sc.), Psychology, Queen’s (defended 2019) 
Internal examiner, Alexander Lithopoulous (Ph.D.), Kinesiology & Health Studies (defended 2018) 
External examiner, Kendra Hart (Ph.D.), Marketing, Ivey (defended 2013) 
External examiner, Pei-Shiuan Lily Lin (Ph.D.), Marketing, UBC (defended 2013) 
External examiner, Yanan Wang (Ph.D.), Marketing, McGill (defended 2013) 
Internal examiner, Ning Zhang (M.Sc.), Psychology, Queen’s (defended 2013) 
External examiner, Aiyin Wang (Ph.D.), Marketing, McGill (defended 2010) 
Internal examiner, Leigh Turner (M.Sc.), Psychology, Queen’s (defended 2009) 
Internal examiner, Pamela Stager (M.Sc.), Psychology, Queen’s (defended 2006) 
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Chair, Bryan James Paterson, Faculty of Economics (defended 2006) 
Chair, Nicole Laurent, Faculty of Law (defended 2006) 
 

University Involvement: 
 
2021 Judge, Inter-Collegiate Business Competition 
2019  Judge, Inter-Collegiate Business Competition 
2018 Judge, Inter-Collegiate Business Competition 
2015 Judge, Inter-Collegiate Business Competition 
2015 Speaker, Shad Valley Program, Queen’s University 
2014 Judge, Inter-Collegiate Business Competition 
2014 Speaker Shad Valley Program, Queen’s University 
2013 Judge, Inter-Collegiate Business Competition 
2011 Judge, Inter-Collegiate Business Competition 
2009 Workshop, DECA Queen’s, Queen’s University 
2008 Speaker, E=MC2 Program, Queen’s University 
2008 Speaker, Shad Valley Program, Queen’s University 
2006-08 Steering Committee for The Tea Room, Queen’s University 
2007 QSB Workshop, Experiments on the Internet 
2007 Speaker, Shad Valley Program, Queen’s University 
2007 Speaker, Queen’s Business Forum on the Fashion Industry, Queens’ School of Business 
2006-07 Judge, Queen’s Marketing Association Conference 
2006-07 ACE co-supervisor, Queen’s School of Business 
2006-07 Seminar Series Organizer, Marketing Area 
2006 Speaker Shad Valley Program, Queen’s University 
2005-07 Judge, Queen’s Business Competition 
2005-07 Judge, Inter-Collegiate Business Competition 
2005-07 Judge, Queen’s Entrepreneurs’ Competition 
2005 Speaker, Shad Valley program, Queen’s University 
2004-07 Volunteer, Residence Mentor program 
 

Media: 
 

Print: 
Huffington Post 
BBC World 
Reuters 
New York Times 
National Post 
Globe and Mail 
Macleans 
Psychology Today 
Cosmopolitan Magazine 
Toronto Star 
Toronto Sun 
Ottawa Sun 
Ottawa Citizen 

Television: 
Canada AM 
Global TV 
CKWS TV 
Bloomberg News Network 

 

Radio: 
CBC Ontario 
CBC Sudbury 
CBC Thunderbay 
98.3 FLY FM 
CHUM Radio 
680 NEWS 
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Calgary Sun 
Sudbury Star 
Sault Star 
Welland Tribune 
St. Catharine’s Standard 
Peterborough Examiner 
Kingston Whig-Standard 
Kingston Life 
Ontario Home Builder 

 


